
Global Warming and Private Jets.

In a recent Reuters interview during the World Economic Forum in Davos, the chief of Europe's
largest private jet operator defended private jet travel amid growing international calls to limit
carbon dioxide emissions and cut back on unnecessary air travel. 

Mark Booth, chairman and chief executive of NetJets Europe, said his company arranged 50
flights to and from the World Economic Forum in the Swiss resort of Davos, where business and
political leaders have been debating ways to react to climate change pressures. Estimates speculat-
ed that over 400 private jets were involved bringing top level delegates to and from Davos.

He told Reuters that many of his 1,300 to 1,400 clients were concerned about the need to tackle
global warming, but were unlikely to give up private air travel in response. 

“We are working with people who really make economies hum. We are talking about the leaders
of business around the world ... It's not going to happen,” he told Reuters. “If you cut down on
people flying, you cut down on economic growth, you cut down on quality of life.” 

While declining to elaborate on the specifics, Booth said his company was working on a remedy
to help offset its carbon emissions, which he hoped to present within six months. This might
include carbon trading or a green investment, he said. 

“NetJets Europe is committed to taking a leadership position on this issue. It’s the right thing to
do, and it's also good business for me,” he said. 

In the meantime, Booth said NetJets -- which is part of Warren Buffett’s Berkshire Hathaway Inc.
-- was in high demand for its fractional ownership plans, which offer wealthy clients access to
private jets without having to own one.  Booth cited “big growth” across both its corporate and
individual segments, driven in part by a strong global economy and generous bonuses and
salaries for business leaders. 

Airport security hassles and commercial flight delays had also driven a shift from viewing private
aviation as “nice to have” to an acceptable travel option for many, he said. 

“The question is, do you want CEOs sitting around in airports trying to connect to aircraft? And
shareholders are saying no. That is the change,” he said. 

Last year the company operated 65,000 flights in Europe, equivalent to a plane taking off or
landing every eight minutes -- some 40 percent more than in 2005. 
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“We are just trying to get us enough planes to keep up with our sales, that is our big issue at the
moment,” he said. “I can add as many clients this year as I have capacity for aircraft. 

“All of our people, including Shaquille O’Neal, Bo Derek, Maria Shriver and Reba McIntire love
the book. We put them on all of the private jets. Great book!”
Tammye Johnson - FBO AvCenter, Louisville, KY

CEOs Increase Private Jet Travel to India. 

As India becomes a regular stop for corporate CEOs, more and more are deciding to combine
business and pleasure, and that is becoming easier as more and more corporate heads arrive on
their own jets.

The growing number of corporate honchos flying into India in their private jets is set to double
in a couple of years. "Last year we handled close to 800 flights to India. Our projections are that
there will be more than 2,000 flights in 2009. Certainly, India is the flavor." said Greg Evans,
CEO Universal Aviation, a private jet management company during a recent press conference for
India's business media.

Evans pointed out that private and business jet traffic to India had been growing at a healthy 25-
30 percent over the past three years and was set for an exponential increase.

“When decisions worth millions of dollars rest on the outcome of business visits, private aircraft
travel is no longer considered a luxury,” he noted. “Corporate chieftains want quick processing
on landing and take off and internationally the best time we have clocked is 15 minutes to collect
baggage, clear customs, immigration and out of the airport, though on average it takes around
30 minutes,” Evans conceded. 

“I've had to increase my copies because the magazine goes so fast. I try to keep one for myself
when I can. The pictures inside are so breath-taking”
Donna Reed - YYJ-FBO Services, Canada

Lufthansa Calls Private Jets a Core Part of Strategy.

I am a particular fan of Lufthansa Private Jet for one simple reason -- it makes sense!  

The basic premise is to let the German carrier coddle top executives and leisure flyers in the luxu-
ry of their intercontinental First Class cabin with its flat bed seating and gourmet cuisine.  But
then, instead of the hassles of a major hub, elite travelers are met plane-side and whisked to a



private jet for their onward connection.  The service, which started at Frankfurt and Munich, has
now been expanded to Zurich as part of Lufthansa’s ownership in Swiss.

Interestingly, the highest demand (accounting for about 60 percent of the total) came from point-
to-point connections to around 1,000 destinations in Europe and the Russian Federation. But the
number of private jet flights offered in combination with long-haul services through the
Frankfurt, Munich and Zurich hubs has also increased significantly since mid-2006.

Customer satisfaction scoring over 90 percent shows how positively customers are responding to
the Lufthansa Private Jet service. “We are delighted that our innovative product has become so
firmly established in the market so soon after its launch. Lufthansa Private Jet, offering cus-
tomers à la carte mobility, has meantime become a firm fixture in our full-service strategy,”
observed Thierry Antinori, Executive Vice President, Marketing and Sales at Lufthansa Passenger
Airlines. "Our customers appreciate especially the opportunity of enjoying the exclusive
Lufthansa First-Class amenities on the Private Jet service and making their journey even more
comfortable.” 

Lufthansa’s accord with NetJets is consequently being extended for a further five-year term and
cooperation intensified with the private jet provider. From now on, more jets will be on call,
daily, in order to accommodate increased demand for the Lufthansa Private Jet service. In the
future, the Falcon 2000, which seats up to ten passengers in comfort, will also be available to
customers daily. 

“I've seen a lot of people reading Elite Traveler; they love the magazine they can’t believe our
FBO gives it away for free” -
Carol Hammonds - Hammonds Air Service, Houma, LA


